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WineAgriCulinary
Tourism

The New York Experience




Organizations

The New York Wine & Grape Foundation
Wineries

Wine Tralils

Department of Agriculture & Markets
New York Farm Bureau

Regional Tourism Agencies

New York Wine & Culinary Center



New York Strategy

e Bring the people to the wine
« Take the wine to the people




Wine Tourism
(Going to a winery)

Statewide brochures
Website

Special events (web
and emails)

Press releases
Winery events

Wine trail events and
prochures

~estivals
Highway signage




Results

1985: 380,000 tourist visits
2003: 4,100,000 tourist visits (12-fold increase)

$312,000,000 in wine related tourism
expenditures

Creation of Bed & Breakfasts, bus/limo
companies, etc.

Wine: the ultimate value-added product



Wine Country Tourism

The number of tourist visits to New York’s wineries has increased over ten
fold— to over 4 million— since 1985, bringing major benefits to local economies.
The number of visits increased by 54% in three years.

Tourism to Wine Country
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*Note: Since the latest data is from 2003, it is highly likely that this figure has increased, but formal
surveys have not been conducted.




Between 2000 and 2003, the number of visits increased by
54% and sales per visitor by 49% -- meaning sales at
tasting rooms (and related excise and sales taxes) more
than doubled.
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Sales taxes and excise taxes generated by direct sales at
winery tasting rooms more than doubled to over $7 million
In 2003. This is a small portion of total taxes generated.
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*NOTE: Wine is the only farm product subject to excise taxes and sales taxes. Formal surveys since 2004 have not
been conducted, but anecdotal evidence indicates continually increasing sales and related taxes.



The small wineries comprising “wine trails” sell
most of their wines within New York State.
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*Other-reflects wineries that are not members of any wine trail; data for some wine trails not available.
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Agritourism
(Going to a farm)

Beer trails, maple, apple, etc.

UJ-Pick farms

Roadside farmers markets

Pride of New York database and program
Commodity partnerships

Pride of New York Harvest Fest

11



Culinary Tourism
(Shopping, cooking, eatlng & drlnkmg)

New York under one roof
Gateway, not destination
Wine tasting and purchase
Wine seminars

Chefs demonstrations and
cooking

Hands-on cooking classes

Training for students and
employees

Taste of New York lounge

Educational exhibit (kiosk,
virtual tractor)

Gift Shop




Results

e Projection: 76,000 visitors
e Actual: 101,938 visitors

« Everybody wants one: Long Island, Hudson
Valley, Niagara

13



Economic Impact

Multiplier effect
New York National

Grape value at farm gate $30 million  $3.5 billion
Wine sales $420 million $11.4 billion
Tourism expenditures $312 million $3 billion

Total (wine, grapes, juice) $6 billion $162 billion

Yo ribes dre Torld
rgpes are Geld
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What's in a Bottle of Wine?
$6 Billion

[‘Tnt:! ecomummic benefigs t0 New York State from grapes, grape jul'.oe anad win:]

The Ingredients...

Wineyand lind
Mompege

Lncdlises | poscs & wirnc|
{irape Vines
Fertiliaers & Chemicaks
Irnmms & Havom
Pt Equipstest
Wineyand Linplovees
In@rance

Land for Winery
Wincry

Mt s

[nsrace
Soemmer U usher & Pres

Fermeseatinn Tanks & Barech

Banitling Lines & Labeders
ik, Corks & Capnnkes
Laheh

Cartom & Shapping Boos

G shop Digplays & heme

Wincry I'lll:llrpctl
Shipping ol Wing
P'rsstion & E'Ilhh.'.l_l'
Escis: Tans
Licenss 8 Cnher Fees

Emplavinen: & Hebared Tames

Properey Tascs

Sy Tawss

linsriiim

Quaallry of Life
Hesveratrel, Ancioskdems

Wine—The Ultimate Value-Added Product
(And Pleasure of Life)

The Beneficiaries...
Business Government®
Hezdl Esgare Beskers, | gy Sape, Uiy
Banks, Laweyens Cnamy
Mannfacourers, Suppdiers, Shippen Stare, Counry

Nurserss

Marmfanare e, Supplaces, Shippen
Mamufamarers, Supedicrs Shippen
Musmnfseniren, Supgdies, Shippes
Enplivees B Families

Inurarce Companics

Hal Estare Bookiers, Lauryess
Buikdiog Conseructinn Trades
ks, Laweve

I e Crvimuanies
Manufacoure s, Supgdiers, 3hippen
Mamufacourers, Suppliers, 5hippen
Mannfac e, Suppdices Shippen
Mannfac e, Supediees Shippon
[sigiier, Prirger

Mamulspanen, Supplies, Shippen
Mannfacaners, Suppdirs, Shippen
Emplyees & Familier
Transpartation Lompanics

finil .‘.p.ﬂl,i:'.."lull\ﬂ, PH Finm

bk, Be i anta Lili hlufu.
Comimens, S, Begions
Comumers, Health Case Svwem

Dl eren e oof vt s pecialiy sabes s o the se and cooany leeds
0 15K Mew Yinrks Wine B Grerpe Traaricing, Plese, sopry Like crary,

Stare, Coanry
air, County
Btair, Coamty
Setibe, Coniiily
Federal, Suue. (o

Snare, Counry
St Coumty
gy

Sare, Coumy
Saare, Coanmy
Stan, County
Niaie, County
St Coonniy
Stare, Ceaniy
Fedenal, Sate, Uy
Srair, Couny
i, County
Mk, Coanty
Feckeral, e
Federal, e
Feceral, Smare
Sitar, Lol
taie, iy
State, County

New York’s Grape, Grape Juice and Wine Industry Profile

Ammericas 03 grape aind wise praduce
T384 Fanuidp-coned vineyands comering, 3L000 aires
.I'I'F:l.'ﬂ!;: W hasvess 149%, M0 eans woesh 53100000

T 1% o grape jusce, 28% for wine, 1% for fresh froie

112 wineries, 191 coahlished sinee 1996
5 major regrons (¥ of wireries |: Long Iiland (431 Hodsom Blver (37} Finger Lakes (83,
Lake Erie (7], Miagara Fscarpment 7], Crbers (22
Table, Sparklingand Diesserr Wines
2000000 bncdes produced anmually
Chver $477 DOCLCK) gross sales. 4, DOCUO00) moamiscs
S371,000L0MHE in Seare and Jocal revenues, 23,00 onployees

Mew Tork's grape. grape juice and wine products and related industrics produced

mnre than 56 billion of economic valoe to New York Stare in 2004,

Fuil-mme Equivakene Jobs 34 chouzng
Wages Paid 313 billion
Mo Yook Wincry Sale F4L0 millien
sales of Ochor Wiinee in BNew York 51,7 billion
Larape Bales 530 million
Garaps Pearing A 31 chemraind

Giraps Juise Prodige Revermes 17 millian
Wine-Redurcd Temmiam Ezpalicure
Mundher af Wine Relased Tinrise:
Ninsdher af Grage Fims 1384 faie
By Paidd (Seaee aned Lacal)® 2427 milkin

Of the 56 billion votal, $3.4 billion & gencrated by the New York grape and wine
industry, and $2.6 billion by wine from ogher states and conntrics,

* Uinfimarari ryar @i oo cdaes vl bl o propesny races pud by wi e or A s orber i gerenand ooy e,

MNew York Winery Survey 2004 High]iﬂhts
s his surver, siidlar b previens oines froin 20000and 19894, lsows wene indusiry g.mrlu SFEE Creab i
of ghi: Mew Yaork Wine & Grape Foundation i 1985, S statistios are dersved fram ceher sources
like che federal Taxand Trade Barcau and the Mew Yoek Seare Lisuoer Austdworivy.
Ln the M1 vedbs shise 1974, chie irumbser of Mew Yook winerics has I'.'|u||1|'||lu‘| orver E0efokd from 11 1
212, waely 148 espahlished sance 1985,
B3 new winenes were eseableshed inelie firsy bve vears of thie 2000 decade, equaal 1o che number foc
the comre L9 s ~casenzially dowrhling the groweh rare.
Wine producrion has inceeased by over 5196 since 1983 ro nearhy 20000000000 bordes annually.
The nusmber of rourises visinng winerkes has moltpied over 10-fold since 1985 fram 384,040 o
4,137,100, with a signdficant share coming, froom cabeer stares,
Benween 20040 and 2003, pouristvists to wineries increased by $4% and per-visivar spending by 49%,
meaing el speniding {and eccise and @les taxes) meare than doohled.
Farizse and sales tawes From dicece sales ar che winery s ng rucms—a small porcian ok che meal—
increased from abouc 53 milkian in 2000 m over 57 milline
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Our RooTs
Run DEEP
IM YOouRr
COMMUMITY

GEAPES LHD GRABE PEOODUCTE
GERERLTE MOSE THAH 5187
BILLIGH FOR THE &HEMCAM
FOOHOMY, ALL B

HOW PROCUCE WINE, ki

OEOW GRADLY, 4HD SEVINAL
FRCBUCT GRLF JUICE, TABLE
GRAPES 06 RAIEINS.

4

STRENGTHEN COMHUNTY
COMMERCE
ain a fisely

THE IMPACT OF WINE, GRAPES AND GRAPE PRODUCTS ON THE

AMERICAM ECONOMY 2007: FAMILY BUSIMESSES BUILDING VALUE

FuLL ECONOMIC |HPACT OF LES Wik, GRAPES aMD GRAPE PROOUCTS Os

THE AMERICAN ECOMOMY $103 BILLION'

ECOMOIC IHPACT
Full-tima Equivalant Jobs 11 million
Wagas Daid $ a3 billap
Rumbsar of LS Winaries® 4529
toumbsar of Graps Growars I8.BE8
Girspe Banring Acrex [ ¥ iy ]
U5 Wirery FOB Revanue $ T4 hillon
Retail and Restaurant Share of Revenue from Sales of US Wine 4 o8 hillion
DHsfributar Share of Revenue from Sales of US Wine & 17 billion
Grape Salas i 18 hilllan
Redail Vakia of Table Grape Sabas 5 30 hilkan
Rwetail Valie of Raisin Sebes 5
s - orm——
IT3 mifion
 Estimated Wine-Relsted Tourism Expenditures $ 3 hillon
Federal Tases Paid i @ hillion
State and Local Tames Paid® % B hbillan

Eaa Bare-of Totul Srating oo pag  of e Ak o, shch wil b sraviobls onks ot vl fussarchionn

“TTR Mowshar of Borades! Winsrias i LS. and 7oy
kwisnrlrgis g e Aot owa okl o0 propsrlyg ks e by s a0 s,

HERE'S TO YOUR HEALTHI
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WineAgriCulinary
Tourism

The Bottom Line

Natural Partners
Tremendous
synergies
Cross-promote to
different audiences

“Locavore” movement
Ya gotta eat
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Savor the Experience Reception
5:30-7:30 - Doubletree Hotel

Sponsored by: Grand Junction VCB,
Doubletree Hotel and the City of Fruita




